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Chairman’s Statement

EERHE

Dear Shareholders,

In 2021, the world economic situation is still complex
and severe, and the external environment facing
China’s foreign trade still has many uncertainties and
unstable factors. With the continuous advancement
of vaccination work, the pandemic is expected to
be suppressed. It is expected that the overall global
economy will pick up, external demand will gradually
recover, and the foreign trade industry is expected
to continue to grow. China’s foreign trade will have
diversified trading mix, and optimized trade structure

and trading methods.
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Chairman’s Statement

ESRWE

The new trade trend has become a new driving force
for China’s foreign trade growth. Under the pandemic,
China has introduced a series of policy measures
to stimulate the development of cross-border
e-commerce, including solving the problem of cross-
border e-commerce import and export commodities,
helping companies overcome the impact of logistics
delays caused by the pandemic, and helping
companies improve their after-sales service system.
In addition, China has also set up the export pilot of
business-to-business (B2B) cross-border business
with related custom clearance measures; expanded
the logistics channels for cross-border e-commerce,
and open more ports.

The physical retail companies have most impacted
by the pandemic. The shift of consumer online
spending, and the penetration rate of e-commerce
has gradually increased. Among the physical retail
companies, department stores have been severely
affected by the pandemic. The passenger flow of
department stores, shopping centers, and outlets has
plummeted, and their operating results have been
badly affected. Driven by various factors such as
home isolation, catering closure, and agricultural trade
break, supermarket companies rely on a strong supply
chain, fee control, and bargaining power to assure
the supply of commodities for residents and achieve
stable performance.

With the easing of the pandemic, overall social
consumption and retail business operations have
been steadily recovering. Physical retail companies
are accelerating their digital construction and
upgrading their full-channel marketing. The
penetration rate of physical retail companies’ home
delivery services, live-streaming sales, and mini-
program transactions has increased significantly, and
member loyalty program have become more mature.
Although some consumers may still return to physical
shopping, the pandemic has cultivated the habit of
online consumption for some users, and the online
penetration rate will increase significantly compared
with the level before the pandemic.
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Chairman’s Statement

ESRWE

Retailers are committed to meeting digital needs for
future business growth. Customer profiles provide
retailers with opportunity to understand customer
needs, use e-commerce tools to track consumer
purchase behavior, and make more informed
decisions. By migrating to a cloud platform, retailers
can simplify tasks and maintenance, and adjust sales
based on customer needs. Retailers can integrate
cloud platforms to track real-time and customer
trends, as well as in-store and online customer
interactions. Migrating to a cloud platform and
maximizing data will strengthen retailers to provide in-
depth insights and enhance the customer experience.
More importantly, it can help meet consumers’
compliance with pandemic restrictions, health
guidelines, and safety requirements. Therefore, the
deployment of flexible and scalable cloud computing
infrastructure is essential to restore consumer
confidence and prepare for the growth of online or
offline consumers.

Although the full channel marketing has been the
focus of retailers in the past decade, retailers have
had to consider further investing in their full channel
capabilities in the past year. Recently, consumers
have started and completed their purchase activities
in different channels. Customer can visit a retailer’s
website to check whether there is any goods in
the store, then make an online reservation, and
finally pick up the goods from the nearest store. In
order to progress in this highly competitive market,
retailers need to evaluate all customer contact points
throughout the purchase process and ensure that they
have the technology to support this infrastructure.
Create full channel experience by combining various
applications, network and processes, which is beyond
the scope of online or physical stores. The pipeline
will play an important role in this integration, ensuring
that retailers’ data can be effectively collected and
managed across digital and physical platforms.
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Chairman’s Statement

ESRWE

The pandemic has caused a shift in the global supply
and demand of retail goods, the supply chain has
been broken, the bulk buying habits have been
changed, and the inventory shortage has occurred.
Retailers need to use data wisely in order to provide
sufficient goods for the increasing customer demand.
Retailers need to control their inventory level, and
accurately position the location of the goods in the
entire supply chain. Many companies are considering
adopting 5G technology to allow employees to keep
track inventory movements in real time and minimize
the possibility of supply chain disruption. The 5G
technology has not only significantly increased speed
and productivity, but also used its high efficiency
and low latency to process traffic from multiple
devices. Another important element of supply chain
management is demand forecasting. Technological
developments, including artificial intelligence or
machine learning, can help complete difficult tasks,
will automatically notify retailers when they need to
replenish inventory, and complete repetitive tasks
traditionally performed by warehouse staff. In addition,
artificial intelligence can build data models over time to
gain insights and data-driven decisions. This will not
only improve overall business performance, it will also
increase the cost-effectiveness of retailers.

Most shopping malls adopt a digital strategy, handing
data processing by artificial intelligence to increase
efficiency while increasing accuracy. At the beginning,
the digitalization of shopping malls consisted of
cashier systems and inventory management systems
only, and then went through customer static
digitization, marketing digitization, and the existing
digital integration. With the advancement of new
technologies such as 5G, logistic network, and cloud
computing, shopping malls are not only digitized, but
also enhance intelligence requirements. Insufficient
investment in digital construction of shopping malls
is partly due to the relatively single source of data.
Most of the data sources come from the membership
system, and feedback is provided through the data
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Chairman’s Statement

ESRWE

generated by the membership service management,
including parking systems, membership points,
membership discounts, shopping mall positioning,
and on-site guided tours. The Enterprise Resource
Planning system of most shopping malls is outdated
and does not support many services, and the cost
of replacement is relatively large. At the same
time, the correlation between the systems is weak,
and it is difficult to integrate data and realize the
maximum value of data; Most shopping malls have
launched online applications, but the investment
cost of infrastructure is relatively high, and the input
and output of digital construction is not obvious
in the short term. With the gradual improvement
of technology and increased investment in digital
construction, the use of data will become more
compliant; Intelligence will also become the main
development direction. With increasing cooperation
with brand owners, and traditional business models
will have changes.

The performance of the Group has been affected
by many factors, but we are still confident in the
development of the retail industry. To accommodate
with the new retail era, the main stores continue to
be meticulously decorated, remodeled, reformed
and consolidated, bringing consumers a refreshing
outlook. At the same time, we have also begun to
expand other investment areas in order to obtain other
various investment income. The Group will continue
to integrate resources and adopt the strategy of
“consolidating growth trends and exploring innovative
areas” to enhance its core competitiveness in the
industry to cope with the emergence of new business
environments and new competitors. In the ever-
changing retail market, we are constantly looking for
business opportunities with profit potential.
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Chairman’s Statement

ESRWE

INDUSTRY OVERVIEW

In 2021, domestic consumption has replaced
investment and exports, and become the main driving
force of economic growth. Due to the closing of the
urban-rural income gap and the upgrading of retail
channels, the importance of lower-tier cities and
rural areas will increase, creating new opportunities
for consumption growth. Best sales performance is
largely due to the recovery of the consumer market
after the pandemic and the vigorous development of
e-commerce. In terms of market trends, full channel
retailing will be the main area of competition among
retailers, with the goal of retaining existing customers.
Video live streaming promotion will be one of the main
sales channels for online retail, and the recovery of the
catering industry and cross-border e-commerce will
become more popular.

China’s fast-moving consumer goods market mainly
covers four major sectors, including packaged food,
beverages, personal care and home care. Although
the prices of beverages and packaged foods both fell
last year, the sales of packaged foods have grown
against the trend. As the public’s health awareness
continues to increase, consumers’ demand for
care products continues to rise, especially personal
and home care. During the pandemic, consumers
first concern protecting the safety and health of
themselves and their families. During the home
quarantine period, consumers across the country
were worried about food shortages and thus
accumulated food, which pushed up the sales of
food. In terms of sales channel, e-commerce sales is
the only pipeline with rapid growth. Among them, live
broadcast e-commerce has doubled, with apparel,
skin care products and packaged foods taking the
lead. In addition, as more and more consumers spend
at home, online and offline (O20) sales channels have
been popular, and sales have soared. Convenience
store is the only stable channel, and has returned to
pre-pandemic sales levels. The pandemic also gave
birth to community group buying, that is, the internet
platform uses a pre-sale plus self-pickup model to use
the “community leader” to conduct bulk shopping.
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Chairman’s Statement

ESRWE

The pandemic has made the consumption classes
more obvious. Consumer demand has changed, with
the trend of luxury spending exists. However, many
consumers adopt a more cautious spending attitude
and concern promotional activities, leading to two
different needs and the pursuit of cost-effectiveness.
The differentiation is accelerated, and consumption
is showing a trend of diversification and grading.
The competitive landscape in China’s offline retail
market is fragmented. New competitors are quickly
grabbing market share, and the online market is
becoming increasingly diverged and competitive. With
the use of digital methods, the shopping channels
of customer are scattered and interchangeable.
Especially the youth generation, cognition, preference,
purchase, loyalty are more supportive to the digital
environment. During the pandemic period, work
from home accelerated the transformation of sales
channels and platforms. Traditional offline billboards
and mall promotion can no longer effectively reach
consumers. Retailers need to adopt a variety of
online sales models, including online live broadcasts,
social platforms, short videos, online advertisements,
and other online methods to increase touch and
interaction with customers. The pandemic has
accelerated the migration of consumers online,
while offline customer flow dropped significantly,
forcing offline retailers to seek cooperation partner to
accelerate transformation. At the same time, online
platforms are actively seeking cooperation with offline
retailers to overcome their retail incapabilities, such
as local supply and resource scheduling. Currently,
the online penetration rate in high-tier cities is close to
saturation, and competition in various online platforms
is fierce. However, the needs of lower-tier cities and
below have not yet been met, and there is still room
for development. With the gradual improvement of
e-commerce infrastructure (such as digital facilities
and networks, modern supply chains, etc.), as well as
the strategy of internet service providers, e-commerce
in low-tier cities may usher in fast development.
At present, most of the new customers of many
e-commerce retailers come from low-tier cities, and
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Chairman’s Statement

ESRWE

the battlefield of retailers has shifted from high-tier
cities to middle- and low-tier cities. As the customer
hunting cost of traditional e-commerce platforms has
increased year by year, the e-commerce industry has
fierce competition. At the same time, the development
of social interchange and content enrichment has
made the diversified and decentralization of online
customer acquisition channels more obvious. The
dominance of commodity trading has gradually
transitioned from a quantity oriented to supply chain
platform oriented. The value of the back-up supply
chain is apparent. Supply chain service providers
integrate the entire industry chain, coordinate
business flow, information flow, logistics, and capital
flow to provide one-stop services.

In recent years, shopping malls have become the main
format of the domestic retail industry. Communities,
regional shopping malls and outlets have become
the choices of consumers in the post-pandemic
era. With the decline of the city level, consumers
have increasing demand to regional shopping malls,
indicating that consumers in lower-tier cities have a
stronger preference for daily shopping convenience.
In the post-pandemic period, the frequency of visit of
shopping diverged. Some consumers have increased
their frequency due to the weakened after the
pandemic, and some have changed their habits due
to the danger of pandemic, reducing the frequency of
patronage. The consumption practices are different
under different companionship modes. Friends and
colleagues have the most abundant consumer need
for shopping, and their social attributes obviously
stimulate joint consumption together. Shopping alone
has specific purpose, there are more consumption
categories as no time restriction. The purpose of
shopping with children are numerous, mainly focusing
on catering, family shopping and livelihood service.
Consumers expect more software and hardware
amenities in shopping malls. Although overall
satisfaction has increased, specific indicators have
shown a downward trend. Consumers are not only
satisfied with shopping malls to provide standard
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Chairman’s Statement

ESRWE

needs, but also look forward to shopping venues with
compatibility and complexity. Domestic consumers
have generally satisfied with shopping mall formats,
but they have more demand for experience, cosmetic,
digital electronic, especially livelihood service formats.
The pandemic made offline experience indispensable,
and the future will still focus on offline consumption.
The purchase categories are more concentrated,
mainly in the food and clothing categories; Retail
commodity category is the main category that
consumers move to online consumption during the
pandemic. Nowadays, consumers are requiring a
sense of experience and technology for shopping
malls. Young customer want to receive professional
image services; high-income consumers want to go
shopping with internet; frequent shopping members of
shopping malls have a higher demand for community
needs; fashion pioneers want shopping malls to
provide professional shopping guides. Consumers
encourage routine and refinement of the shopping
center’s pandemic prevention work. Temperature
measurement and mask wearing are compulsory
during the pandemic, while the disinfection and
maintenance of hardware facilities in shopping centers
and the sterilization of specific areas are the important
preventive measures. Shopping malls need a higher
membership loyalty, which will become a battlefield for
the operation of shopping malls in the future.

According to the National Bureau of Statistics, the
gross domestic product in the first half of 2021
reached approximately RMB53.2 trillion, an increase
of approximately 12.7% over the same period last
year.

In the first half of the year, the total retail sales of
consumer goods were approximately RMB21.2 trillion,
a year-on-year increase of approximately 23.0%.
Among them, the retail sales of consumer goods
of enterprises above threshold were approximately
RMB7.9 trillion, a year-on-year increase of
approximately 26.4%. According to the location of
the business unit, the retail sales of consumer goods
in urban areas was approximately RMB18.4 trillion,
a year-on-year increase of approximately 23.3%; the
retail sales of consumer goods in rural areas was
approximately RMB2.8 trillion, a year-on-year increase

12 Jiahua Stores Holdings Limited - Interim Report 2021
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Chairman’s Statement

ESRWE

of approximately 21.4%. In terms of consumption
patterns, catering revenue was approximately
RMB2.2 trillion, an increase of approximately 48.6%;
retail merchandise was approximately RMB19.0
trillion, an increase of approximately 20.6%. In the
retail sales of goods, the retail sales of enterprises
above threshold was approximately RMB7.4 trillion,
an increase of approximately 24.8%. In the first
half of the year, national online retail sales were
approximately RMB6.1 trillion, a year-on-year increase
of approximately 23.2%. Among them, the online
retail sales of physical goods was approximately
RMBS5.0 trillion, an increase of approximately 18.7%,
accounting for approximately 23.7% of the total retail
sales of consumer goods. In the online retail sales of
physical goods, food, clothing and consumer goods
increased by approximately 23.5%, 24.1% and 16.7%
respectively. Classified by retail format, the retail sales
of supermarkets, convenience stores, department
stores, specialty stores and discount stores in retail
units above threshold during the period increased
by approximately 6.2%, 17.4%, 29.5%, 24.6% and
32.4% year-on-year respectively.

Looking forward to 2021, the pandemic will continue
to have a direct impact on the retail industry from the
perspective of aggregate demand, and will continue
to reshape the entire retail industry by changing the
behavior of consumers and retailers. Affected by the
pandemic, consumers will continue to face economic
uncertainty, so they will have cautious spending to
avoid excessive consumption. Consumers’ demand
for self-service and touchless shopping and mobile
payment and online shopping will be more widely
accepted. The reliance of consumers on social
groups and interpersonal interaction triggered by the
pandemic will enable community group buying and
social media businesses to continue to flourish. The
pandemic has caused social distancing and continued
offline consumption restrictions, which will make the
role of home digital entertainment and real spending
experience become more and more important. Online
gaming and electronic sports are expected to maintain
a rapid growth trend, augmented reality, video
channel, as live broadcasting, will become important
marketing channels. The digital innovation of China’s
retail industry will continue to become a model for
predicting the development trend of the global retail
industry.
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Chairman’s Statement

ESRWE

The Group continued to progress with steadily and
rationally utilized its core advantages. In terms of
traditional retail, we locate Shenzhen as the center to
develop surrounding areas to preserve and expand
its retail market share. Actively increase revenue and
reduce expenditure in order to maintain its position
in the industry and operating advantages. In terms
of other investments, the group will continue to find
suitable investment opportunities to expand the
scope of the group’s retail business and increase the
diversification of business.

It is my pleasure to report to you that, the Group
has 9 stores and two shopping malls with an total
operating area of approximately 175,000 square
meters on June 30, 2021. The pandemic, the impact
of the new financial reporting standards, and the
fierce competition in shopping centers resulted in
operating losses. The operating conditions of some
major stores still maintained stable performance in the
period. During the period, total revenue of the Group
reached approximately RMB247.0 million, an increase
of approximately 10.0% compared with approximately
RMB224.6 million in the first half of 2020. The total
loss attributable to shareholders was approximately
RMB30.4 million, compared to a loss of approximately
RMB51.4 million for the six months ended June 30,
2020.

DIVIDENDS

The Board believes that, backed with its sound
financial position and cash flows, the Group will
be able to finance the investments for its ongoing
development. The Group will strive to offer a
reasonable dividend distribution as a recognition to
the Shareholders of the Company (the “Shareholders”)
for their support to the Group.
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Chairman’s Statement

ESRWE

FUTURE PROSPECT

In the first half of 2021, the Group has formulated
a series of measure to enhance sales turnover
and to avoid unnecessary costs, so as to achieve
management target. Moreover, the Group aimed
to consolidate the existing stores by reform and
innovation. By this, improvement in sales mix, upgrade
brand name, enhance shopping experience to provide
new shopping experience to customers.

In addition, the Group has explored new commercial
retail mode, including shopping mall, trial experience,
internet plus, and tasteful consumption. With the
online resource and shopping outlets, and the synergy
of online offline capacity, the Group is able to provide
a one-stop shopping experience to customers.

The year 2021 has both opportunity and challenge
existed, the Group has prepared to cope with all
difficulties, to make use of our core competency in the
industry.

Looking ahead, China is still under the fast pace of
development stage. The macro-economic condition
has significant impact to the industry. Rapid growth in
information technology has direct and critical effect to
the industry. The directors are confident towards the
future. The mission of the Group is to become one of
the major operators in the retail industry.

The Group will follow the trends, more innovative, and
expand its income source and improve its operating
performance through other means like merger and
acquisition to enhance its competitive advantage, to
explore new business opportunities and to uplift the
value of the Company.
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Chairman’s Statement

EER®RE

APPRECIATION

Finally, on behalf of the Board, | would like to take
this opportunity to express my sincere appreciation to
the shareholders, suppliers, customers and business
partners for their long-term support, and thank all staff
for their dedication and contribution to the Group.

Zhuang Lu Kun
Chairman

Shenzhen, the PRC
30 August 2021
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Management Discussion and Analysis

BB R R DM

BUSINESS REVIEW

For the six months ended June 30, 2021, the Group’s
total revenue was approximately RMB247.0 million,
an increase of approximately 10.0% year-on-year;
gross profit was approximately RMB13.9 million,
a year-on-year decrease of approximately 36.5%;
operating loss was approximately RMB29.3 million,
a year-on-year decrease of approximately 41.6%;
the loss attributable to equity holders of the parent
company was approximately RMB30.4 million, a
year-on-year decrease of approximately 40.9%.
At the end of the period, there were 9 retail stores
and two shopping malls. The increase in revenue
was mainly due to the Group’s active development
of online sales and leasing of shopping mall has
entered into a mature stage. However, the pandemic
continued to affect the overall economic environment.
The adjustment and upgrading of stores partially
affected operations, and the closing of three stores
during last year which reduced the revenue this
period has offset the increase. During the period, it
was mainly for upgrading to increase revenue and
reduce expenditure, so as to retain strength to meet
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Management Discussion and Analysis
EEENWR DT
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future challenges. Commodity sales increased by
approximately RMB25.8 million, commissions from
concessionaire sales decreased by approximately
RMB5.5 million, rental income from sub-leasing of
shop premises decreased by approximately RMB5.6
million, investment property income increased by
approximately RMBO0.5 million, and rental income
from sub-leasing of shopping malls increased by
approximately RMB6.9 million, and interest income
from financing services increased by approximately
RMBO0.3 million. The Group adopts a proactive and
stable business strategy, provides value-added
services to physical retail stores, and also seeks
and develops potential profit opportunities for
other investment projects, and begins to plan the
preparatory work for the expansion of its branch
network and shopping mall in the coming year.
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Management Discussion and Analysis
BEENWR DM

Looking back at the first half of 2021, the Group
has made the following major highlights in terms of
operations.

(1) Implement a series of business
improvement measures in response
to the economic environment and
pandemic situation
During the period, the marketing department
put forward a series of measures on the
operating conditions. First, we focus on
customer group research by strengthening
research on consumer needs and
preferences, and formulating product needs
for young customers. Besides, we push
promotional information to neighboring
communities to increase customer attention.
In addition, the product structure is revised
to optimize the category structure and brand
mix. We engaged professional data research
companies to gain insights into the needs
of consumers. The Longhua Store, which
is our flagship store, has been undergoing
adjustment and enhancement to create a
commercial space that offers life, fashion
and quality style. The Longhua Supermarket,
based on the concept of diversified formats
and lifestyle spirit to meet consumer needs,
has created a G4 Baijiahua supermarket,
which has improved the customer shopping
experience and added a gourmet tasting
area to guide customers to experience
elite taste. Consumers will feel a boutique
supermarket as well as the high-end fashion
lifestyle. We also focus the importance of
online ability by increasing the promotion
channels of new media, and cooperate with
video companies to launch the operation
of Tiktok and visual video accounts. As
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Management Discussion and Analysis
BEENWR DM

20

the main platform for new expansion,
Mini program is used to expand the sales
scope through accurate promotion to the
community, and timely promotional activities.
During the period, the Group increased the
development of group purchases, conducted
visits to the surrounding communities, and
regularly entered the communities to provide
convenience services and value-added
services. We developed group purchase
market share increments, increased sales
and business income, and fully utilize the
floor space to increase income. We also
create scene display for the slow selling
items, increase shopping guide signs, guide
consumption and increase customer order.
We increase the proportion of concessionaire
sales and joint sales counters, launch
special activities, and improve the venue and
customer flow into the store. Finally, we target
to build a talent echelon and young team.

Strengthen the store safety management
to reduce potential safety hazards

During the period, the group conducted a
thorough store inspection and maintenance
of fire protection system, electrical and
supporting facilities, and operating equipment
(including elevators, air-conditioning systems,
smoke exhaust pipes, etc.), and provided
safety knowledge training and drills to all
employees to enhance disaster prevention
awareness. In addition, regular monthly
safety meetings are held to solve hidden
safety hazards in stores, and comprehensive
inspections of facilities are carried out to
ensure normal daily operation. Replacement
of parts of cooling tower and wind cabinet

Jiahua Stores Holdings Limited - Interim Report 2021
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Management Discussion and Analysis
BEENWR DM

to ensure normal operation and saves costs
Inspection of store decoration site is taken to
prevent illegal operations by workers during
the process in a timely manner. The Company
strengthens internal control by carrying out
regular inventory count of all fixed assets of
stores, procurement center, shopping malls
and head office, to ensure matching balance
and reasonable retirement. This is used
to update system data and keep accurate
records. In addition, the job assignment
mechanism is established to reduce operation
and man-made losses and protect the
group’s property. Periodic adjustments and
rotation to staff positions, detailed allocation
plans are used to support comprehensive
performance appraisal, and improve human
resource incentive plans. In addition, safety
management is introduced to old store
adjustment and upgrade plan, and store
design technique is employed to make full use
of resources and reduce construction costs.
Strengthening the protection mechanisms
and introducing effective alert system. The
Company will conduct anti-terrorism and flood
prevention drills and trainings to safeguard the
safety of employees, customers and group
property.
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EEENWR DT
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Improve office administration and
strengthen corporate culture

During the period, the Group actively carried
out employee appraisal assessment to familiar
employees’ knowledge of their positions
and test problem-solving abilities. Salary is
adjusted according to performance to reduce
controllable expenses. Conduct stock count
of materials and fixed assets to improve
internal control. The Group completes the
human resources planning to improve the staff
salary structure and position effectiveness,
and to implement a scientific and fair
compensation system. Besides, the “2021
Performance Appraisal Incentive Plan” and the
“Job duty Appraisal Mechanism” have been
issued to better the performance appraisal
system. Formulate a new organizational
structure by refining the departments/
stores to optimize personnel management.
Put forward labor contract management by
arranging signing and renewal of employment
contracts in a controlled manner. For
recruitment and allocation, every department
needs to complete the “Job Responsibilities
and Work Instructions” to provide scientific
basis for talent recruitment and salary
assessment. Perfect the recruitment process
through different channels, and continue to
recruit of proper person for key positions.
Actively develop talent pipelines and connect
with education and training institutions.
Improve the recruitment mechanism and issue
the “External Recruitment Interview Operation
Guidelines” and “Internal Recruitment
Operation Guidelines”. For the building of
corporate culture, employee care activities
and organized annual manager-level and
director-level experience trial were held. For
training and talent development, management
personnel training, leadership training camps,
and external expert teachers were used to
stimulate thinking innovation, help brainstorm
new ideas and step up knowledge.
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Management Discussion and Analysis
BEENWR DM

Implement measures to enhance
shopping mall income source and
reduce expenditure to cope with fierce
competition in the industry

The group currently operates two large
shopping malls to adapt to the new retail
era. Operating performance continues to
improve, and the business model has also
been integrated. Shenzhen Bantian Ling
Hui shopping mall was awarded the “China
Shopping Mall Industry Star Award 2020”
during the period by continuously optimizing
the brand name and upgrading services.
In order to give customers a fresh outlook
for a one-stop shopping, the management
has reassessed the market and passenger
flow of the mall, completed a large-scale
brand upgrade and adjustment, accurately
positioned the customer group, and enriched
the offering category. The upgrade is focused
on thematic, differentiated, and refined
operations, and will bring up new and exciting
shopping environments to become the Key
Opinion Leader in Bantian area. Newly added
brands included Green Tea, Hanyang Ting,
Yue Dexian Tea House, Pang Gelia, Walaida,
Xiabu Xiabu, Luckin Coffee etc. On the other
hand, Longgang Guanlan Ling Yu shopping
mall successfully introduced a variety of
business brands such as supermarket,
cinema, catering, retail, entertainment, and
kid’s accessories. The shopping mall has
introduced more than 10 popular food and
beverage brands, including global brands —
Starbucks, pioneers in the grilled fish industry
— Tan Yu, Hunan traditional food — Da Fulan,
as well as snack food Fook, Mei Yi Mei and
A Gan Guo Kui etc. In addition, a number
of kid’s brands, including Nike children’s
clothing, Balabala, Annil, Xiaotiancai and
Bobogao. The matching of various children’s
accessories provides more choices for
children’s childhood life! In response to the
needs of families and young consumers, Ling
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Yu shopping mall has selected a combination
of retail brands. Fashion brands such as Hot
Wind and The Green Party can satisfy young
people’s personalities, Huagiwu-china can
also make life full of small fortunes. In times
which appearance is important, we have also
invited first-class brand name. Among them,
Zhongying Dejin Cinema, Sishi Beauty Salon,
MINISO, and Taimokaka are in our malls.

Develop online sales and expand
member customer base

Currently, Baijiahua’s O20 business is
divided into two aspects: private domain
and public domain. Private domain traffic
is the mall of Baijiahua’s Mini program
(“Mini program”). Public domain is linked to
Meituan Supermarket, Ele.me, JD Daojia and
Seafood Da platforms. During the period,
the registration rate of the Mini program
continued to increase. Through Jiahua Farm,
daily check-in, new interactive strategies and
increasing the number of products, we hope
to cultivate users’ repeated shopping habits.
Besides, we start to offer movie tickets,
catering, entertainment, and education to
bring up traffic flow, increase diversity and
attractiveness. The Group has optimized
promotional activities by peer group and
public account notifications, and improved
Mini program and customer account
management system. Live events and pages
for customers are used to stimulate sales. The
cooperation with three major O20 platforms,
namely Meituan Supermarket, JD Daojia, and
Ele.me, has been refined and systematic,
and has been matured to enhance sales and
customer experience. Among them, the sales
platform of Ele.me’s is relatively good, due to
combination of supplier subsidy promotion
and in-store marketing activities. We will
probably engage Tmall supermarkets, banks,
telecommunications providers and brand
alliances to increase customer contact and
increase sales.
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OUTLOOK AND FUTURE

PROSPECTS

The year 2021 has both opportunity and challenge
existed, the Group has prepared to cope with all
difficulties, to make use of our core competency in the
industry.

Looking ahead, China is still under the fast pace of
development stage. The macro-economic condition
has significant impact to the industry. Rapid growth in
information technology has direct and critical effect to
the industry. The directors are confident towards the
future. The mission of the Group is to become one of
the major operators in the retail industry.

The Group will follow the trends, more innovative, and
expand its income source and improve its operating
performance through other means like merger and
acquisition to enhance its competitive advantage, to
explore new business opportunities and to uplift the
value of the Company.

RISK MANAGEMENT

The activities of the Group expose it to a variety of
financial risks, including foreign currency risk, credit
risk, interest rate risk and liquidity risk.

(i)  Foreign currency risk

The Group has operation in the PRC so that
the majority of the Group’s revenues, expenses
and cashflows are denominated in Renminbi
(RMB). Assets and liabilities of the Group are
mostly denominated in RMB or HK Dollars. Any
significant exchange rate fluctuations of foreign
currencies against RMB may have financial
impact to the Group.
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Credit risk

Credit risk refers to the risk that the counterparty
to a financial instrument would fail to discharge
its obligation under the terms of the financial
instrument and cause a financial loss to the
Group. The Group’s maximum exposure to
credit risk is the carrying amounts of cash and
bank balances, trade and loan receivables,
deposits paid and other receivables. For the
operation and management of retail stores and
other related businesses, the Group has no
significant concentrations of credit risk. Most
of the sales transactions were settled in cash
basis, by credit card payment or through online
payment platforms. Credit terms are only offered
to corporate customers with whom the Group
has an established and ongoing relationship.
Regarding trade receivables arising from rental
income, the Group maintains a defined credit
policy including stringent credit evaluation on
and payment of a rental deposit from tenants.
Receivables are regularly reviewed and closely
monitored to minimise any associated credit risk.
The Group’s trade receivables, deposits paid
and other receivables are actively monitored to
avoid significant concentrations of credit risk. The
Group is not exposed to any significant credit
risk from any single counterparty or any group
of counterparties having similar characteristics.
The Group’s bank deposits were deposited with
major financial institutions in Hong Kong and the
PRC, which management believes are of high-
credit-quality without significant credit risk.

Interest rate risk

The Group’s exposure to interest rate risk mainly
arises from cash and bank balances. The Group
has not used any derivative contracts to hedge its
exposure to interest rate risk. The Group has not
formulated a policy to manage the interest rate
risk.

Jiahua Stores Holdings Limited - Interim Report 2021

(ii)

(i)

EERER
EERBESBTANRSY

FgELBESBT EERE
THEMT  SAEELRGH
BIEMER - ANEEE N R
Kh%ﬂ AR RRTHE

ﬁwﬂ%ﬁmﬁgm B
HE%&E%EWMEZ$E
@°%W%&EETEE&H
 AEBEAE
%ﬂMﬂﬂﬁﬁEK$¢%

AR RE BB L% T
AEE NREBERERHE
MENEXZPRREEEN -
%?ﬂ%%k?i%ﬁ%é%

C AEBERA R EFMWH
Fﬁﬂﬁ BRI A S B A
ERAEPEREERS - &
98 & #2582 RI e Uk
IR - OB AR EE R
2 RUSTHEAAKED
REE SRR  EfkeRE
L EWRIA - AR(SE B BB
Efd AEEVERAFR
VR B A B — B F 5 s E
77 B X BT EKNE
ERK -  AREHRITRETF
EREBRTENIZ K
B BEEERGEZEHBEER
BmEEE TEHREKE
EEE -

f:“sﬂ nﬁf

FEER
AEEEHNOMERREFER
RERBITHEBRESE - AEH
WERKAEMITETRESNY
SRECRI R @R o 7N SR [H 3 £
Eﬁﬁﬂ%@@%ﬁ%°



Management Discussion and Analysis

EEENWR DT

(iv) Liquidity risk

The Group’s policy is to maintain sufficient cash
and bank balances and have available funding
to meet its working capital requirements. The
Group’s liquidity is dependent upon the cash
received from its customers. The directors of the
Company are satisfied that the Group will be able
to meet in full its financial obligations as and when
they fall due in the foreseeable future.

The Group did not use any financial instrument
for hedging purposes and the Group did not have
any hedging instrument outstanding during the
six months ended 30 June 2021.

The Group’s objectives when managing capital are to
safeguard the Group’s ability to continue as a going
concern in order to provide returns for shareholders
and benefits for other stakeholders and to maintain an
optimal capital structure to reduce the cost of capital.

EMPLOYEE AND REMUNERATION
POLICIES

As at 30 June 2021, the Group had approximately 757
employees in the PRC and Hong Kong. The Group
continues to recruit high calibre people and provides
continuing education and training for employees to
help upgrading their skills and knowledge as well
as developing team spirit on an on-going basis.
For the period, total staff costs were approximately
RMB35.1 million. Competitive remuneration packages
and performance-based bonuses are structured
to commensurate with individual responsibilities,
qualification, experience and performance.

The Group also provides other staff benefit such as
mandatory provident fund and share option schemes
(details of which were set out in the section head
“Corporate Governance and Other Information”).

CONTINGENT LIABILITIES

As at 30 June 2021, the Group has no significant
contingent liabilities.

SUBSEQUENT EVENTS

The Group did not have any other significant events
taken place subsequent to 30 June 2021.
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FINANCIAL REVIEW

Revenue

For the six months ended June 30, 2021, the Group’s
revenue was approximately RMB247.0 million,
representing an increase of approximately 10.0% from
approximately RMB224.6 million in the same period in
2020. The increase in revenue was mainly due to an
increase of approximately RMB25.8 million in sales of
goods, an increase of approximately RMBO0.5 million in
rental income from investment properties, an increase
of approximately RMB6.9 million in rental income
from sub-leasing shopping malls, and an increase
of approximately RMBO0.3 million in interest income
from factoring business. However, commissions
from concessionaire sales fell by approximately
RMB5.5 million, and rental income from sub-leasing
shop premises fell by approximately RMB5.6 million,
offsetting the overall increase.

Sales of goods increased by approximately 19.9%
from approximately RMB129.4 million in the same
period in 2020 to approximately RMB155.2 million for
the six months ended June 30, 2021, mainly due to
increase in 020 business. During the period, due to
the continued impact of the pandemic, the popularity
of online sales and the closure of three retail stores
(“the closed stores”), namely Shajing, Xixiang and
Sanlian stores, last year led to a decrease in the
sales of goods in the stores. However, the Group has
actively developed online business, which has led to
a rebound in overall sales. In addition, there was no
government issuing coupons to boost sales during
the year. The Group has adjusted the area of direct
sales to increase the leisure shopping experience,
and increased promotional activities to attract online
customers. The percentage of sales of goods to the
total revenue of the Group for the six months ended
June 30, 2021 was approximately 62.8%, compared
to approximately 57.6% in the same period in 2020.
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Commissions from concessionaire sales decreased
by approximately 29.7% from approximately RMB18.5
million in the same period in 2020 to approximately
RMB13.0 million for the six months ended June 30,
2021. This was mainly due to the continued impact
of the pandemic, the transfer of fresh food counters
to self-operating counters in stores and the closed
stores. For the six months ended June 30, 2021,
commissions from concessionaire sales accounted
for approximately 5.3% of the Group’s total revenue,
compared to approximately 8.2% for the same period
in 2020.

The rental income of sub-leasing shop premises
decreased by approximately 15.3% from
approximately RMB36.7 million in the same period
in 2020 to approximately RMB31.1 million for the
six months ended June 30, 2021, mainly due to the
closed stores. The rental income of sub-leasing shop
premises accounted for approximately 12.6% of the
Group’s total revenue for the six months ended June
30, 2021, compared to approximately 16.3% for the
same period in 2020.

Rental income from investment properties increased
by approximately 11.6% from approximately RMB4.3
million in the same period in 2020 to approximately
RMB4.8 million for the six months ended June 30,
2021, mainly due to the rent-out of two tenants
premises who has early terminated its lease contract
last year. Rental income from investment properties
accounted for approximately 1.9% of the Group’s
total revenue for the six months ended June 30, 2021,
compared to approximately 1.9% for the same period
in 2020.

Rental income of sub-leased shopping mall for the
six months ended June 30, 2021 was approximately
RMB39.6 million, an increase of approximately
21.1% from approximately RMB32.7 million in
the same period in 2020. It was mainly due to the
commencement of business of Longgang Guanlan
Shopping mall in 2020 and the rental income in the
same period was not mature. The rental income
from sub-leasing shopping mall accounted for
approximately 16.0% of the Group’s total revenue for
the six months ended June 30, 2021, compared to
approximately 14.6% for the same period in 2020.
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Interest income from financing services increased
by 10.0% from approximately RMB3.0 million in the
same period in 2020 to approximately RMB3.3 million
for the six months ended June 30, 2021, mainly due
to the increase in business from a major customer.
Interest income from financing services accounted for
approximately 1.3% of the Group’s total revenue for
the six months ended June 30, 2021, compared to
approximately 1.4% for the same period in 2020.

Other operating income

Other operating income decreased by approximately
11.8% from approximately RMB54.1 million in the
same period in 2020 to approximately RMB47.7
million for the six months ended June 30, 2021,
mainly due to the decrease in government subsidy
by approximately RMB5.4 million, the cessation of
COVID-19 related rent concession by approximately
RMB8.5 million, and the reduction of gain from early
termination of lease agreement by approximately
RMB5.1 million. However, the increase in
revenue from the collection of utility expenses by
approximately RMB11.7 million offset most of the
decline.

Inventory purchases and changes

For the six months ended June 30, 2021, the
amount of inventory purchases and changes was
approximately RMB141.4 million, an increase of
approximately 31.5% from approximately RMB107.5
million in the same period in 2020, mainly due to the
increase in sales of goods. For the six months ended
June 30, 2021, inventory purchases and changes
accounted for approximately 91.1% of sales of goods,
compared to approximately 83.1% in the same period
in 2020.

Staff cost

Staff costs decreased by 17.4% from approximately
RMB42.5 million in the same period in 2020 to
approximately RMB35.1 million for the six months
ended June 30, 2021. This was mainly due to the
closure of three stores last year and the streamlining
of manpower in this period.
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Amortisation of ROU assets

The amortisation of ROU assets decreased by
approximately 21.2% from approximately RMB50.0
million in the same period in 2020 to approximately
RMB39.4 million for the six months ended June 30,
2021, mainly due to the closure of three stores last
year.

Depreciation of property, plant and equipment
Depreciation on property, plant and equipment
increased by 37.5% to approximately RMB28.6
million for the six months ended 30 June 2021 from
approximately RMB20.8 million in the corresponding
period in 2020, mainly due to the enhancement and
adjustment of major stores and shopping malls in
Shenzhen.

Short term lease expense

Short term lease expense increased by 2.5 times from
approximately RMB1.6 million in the same period
in 2020 to approximately RMB5.6 million for the six
months ended June 30, 2021, mainly due to the
increase in short-term leases during the period.

Other operating expenses

Other operating expenses for the six months ended
June 30, 2021 were approximately RMB1.5 million,
representing a decrease of approximately RMB23.3
million from approximately RMB24.8 million in the
same period in 2020, mainly due to the closure of last
year in which the fixed asset write-off expenses and
the fixed asset disposal loss of approximately RMB21
million and approximately RMB2.4 million respectively
were incurred.

Financial costs

Interest on lease liabilities was approximately
RMB19.4 million and interest on bank borrowings
was approximately RMB2.3 million for the six months
ended June 30, 2021, a decrease of approximately
RMB3.3 million from approximately RMB25.1 million
on lease liabilities in the same period in 2020, mainly
due to the decrease in most of the lease liabilities.
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Operating loss

For the above reasons, the Group’s operating
loss for the six months ended June 30, 2021 was
approximately RMB29.3 million. The Group’s
operating losses for the six months ended June 30,
2020 recorded approximately RMB50.2 million.

Income tax expense

Income tax expenses decreased by 2.4% from
approximately RMB1.14 million in the same period
in 2020 to approximately RMB1.11 million in the six
months ended June 30, 2021. This was mainly due
to the same level of assessable profits during the
period. For the six months ended June 30, 2021, the
effective tax rate applicable to the subsidiaries of the
Group was 25% (Guangxi and Shenzhen BJH Network
Technology Limited tax rate was 15%). In addition,
according to the PRC Corporate Income Tax Law, the
Group is required to pay withholding tax on dividends
distributed by subsidiaries established in the PRC,
and the applicable tax rate is 10%.

Loss attributable to equity shareholders of the
company

Based on the foregoing, the loss attributable to
shareholders for the six months ended June 30, 2021
was approximately RMB30.4 million, which was a
decrease from the loss of approximately RMB51.4
million for the same period in 2020.
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USE OF PROCEEDS RAISED FROM
LISTING

The net proceeds raised from the Company’s
newly issued and listed shares on the Stock
Exchange in 8 May 2007 (after deduction of related
issuance expenses) amounted to approximately
HK$265,000,000. As of 30 June 2021, approximately
HK$207,834,000 of the proceeds so raised was
used, and the unused proceeds of approximately
HK$57,166,000 was deposited with banks, the
security of which was adequately ensured.

Details of the used proceeds raised of approximately
HK$207,834,000 are set out as follows:

as to approximately HK$29,000,000 for
acquisition of the business of a retail chain in
Shenzhen, the PRC;

as to approximately HK$28,300,000 for opening
of new stores in Yanbu Foshan and Ronggui
Foshan, the PRC;

as to approximately HK$8,750,000 for opening of
a new store in Nanning Guangxi, the PRC;

as to approximately HK$4,350,000 for opening
of two new stores in Xinan Baoan Shenzhen, the
PRC;

as to approximately HK$10,400,000 for opening
of a new store in Luohu Shenzhen, the PRC;

as to approximately HK$15,800,000 for opening
of a new store in Buji Shenzhen, the PRC;

as to approximately HK$14,300,000 for opening
of another new store in Nanning Guangxi, the
PRC;

f

-
ESS

EREERARAF -

EHREREAR

ANRARR—_ZTZLFHA/\BEH
RETFEELT LR BENFTE R
BFEE - EREENEITBRE
HZE R #265,000,00058 7T ° B =
T-_—FXA=1+H CBHRAME
18 38 #9207,834,00058 7T © K
) F K FT 15 5K I8 4J57,166,0007% 7T
FERAERTT - EX22ME RHRE -

B2 &) A FT £ 15 5118 #J207,834,000
BT FBEANIT

e #929,000,000/% 7t FA 1 Y HE
BRIEHTEEER

e #928,300,00078 St B1ER H
BB SRR R

e #)8,750,000/8 7t A ER
[E P R AR R I A

e #94,350,0007% T A fE R P EX
ﬁ%;ﬁ%ﬁ?%;‘é%ﬁﬂ%ﬂ%ﬁﬁ%%ﬁ%

e #910,400,0007% T A ERA F B
TR ZE A R B AR TG A

e #915,800,0007% 7T A {E 7 F B
RIS FRRIIEN

o #914,300,0007% 7t A1ERAF B
EREERRS R
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Management Discussion and Analysis

EEENWR DT

e as to approximately HK$3,690,000 for opening
of a new supermarket in Bantian Longgang,
Shenzhen, the PRGC;

e as to approximately HK$8,800,000 for opening
of a theme restaurant and two beverage kiosks
in Shenzhen, the PRC;

e as to approximately HK$3,600,000 for opening
of a theme restaurant and a Chinese restaurant
in Baoan and Longgang Shenzhen, the PRC
respectively;

e  as to approximately HK$9,200,000 for setting up
of a procurement centre in Shiyan Shenzhen, the
PRC;

e as to approximately HK$12,919,000 for the
purchase of transportation equipment;

e as to approximately HK$15,000,000 for the
purchase of office equipment;

e as to approximately HK$3,000,000 for the
upgrade of the MIS;

e  as to approximately HK$725,000 to promote the
Company’s brand image; and

e as to approximately HK$40,000,000 for the
refurbishments of existing retail stores.

The unused proceeds will be used by the Company
for the purposes as set out in the section headed
“Future plans and use of proceeds” in the prospectus
of the Company dated 8 May 2007 and subsequent
announcements related to the adjustment of use of
IPO proceeds.
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Interim Condensed Consolidated
Statement of Comprehensive Income

AP HGE 2 EWER

For the six months ended 30 June 2021 = —ZF —

Revenue
Cost of inventories sold

Other operating income
Selling and distribution costs
Administrative expenses
Finance costs

Other operating expenses

Operating loss before
income tax
Income tax expense

Loss and total
comprehensive income

Dividend

Loss per share for loss

attributable to the owners

of the Company during

the period

— Basic and diluted
(RMB cents)

['ON
BEEFERA

HAb WA
7 $HAAR
TR
BAEKA

Hith 28 5 X
BRI 2 1R

PSR X

HABEREERE
]

e

HMARRBERARE
BB BRER

—EANHE
(AR®D)

—FRA=THIREHA

Six months ended 30 June
BZEAA=1+RHIEAREA

2021 2020

—E--F5 ZZ-TF

Notes RMB’000 RMB’000
MaF AR¥®TR ARETT
(Unaudited) (Unaudited)
(RBEX) (REEER)

4 246,998 224,632

(141,351) (107,496)

105,647 117,136

4 47,700 54,049

(135,001) (142,917)

(24,375) (28,574)

5 (21,765) (25,104)

(1,459) (24,823)

6 (29,253) (50,233)

7 (1,111) (1,138)

(30,364) (51,371)

8 - -
9 (2.93) (4.95)
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Interim Condensed

Consolidated

Statement of Financial Position
IR R HRAR S B TG AR R R

As at 30 June 2021 R=FE=——%F XA=+H

ASSETS AND LIABILITIES
Non-current assets
Property, plant and
equipment
Investment properties
Right-of-use assets
Intangible assets
Deposits paid, prepayments
and other receivables
Interests in an associate

Current assets

Inventories and
consumables

Trade and loan receivables

Deposits paid, prepayments
and other receivables

Restricted bank deposit

Cash and cash equivalents

Tax recoverable

Current liabilities
Trade payables
Deposits received, other
payables and accruals
Contract liabilities
Lease liabilities
Amount due to a director
Borrowings
Provision for tax

36
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At At

30 June 31 December

2021 2020

RZB=—F RZZT_ZF
~A —A

=+t =+—-A8

Notes RMB’000 RMB’000
M ARET T ARETTT
(Unaudited) (Audited)
(REER)  (EBR)
216,440 217,157

284,600 284,600

397,988 437,402

5,772 5,452

24,310 27,198

929,110 971,809

36,245 26,395

10 63,422 59,929
28,736 55,311

2,000 2,000

11 67,726 76,624
66 66

198,195 220,325

12 79,070 75,054
88,482 119,606

17,681 20,859

13 62,172 64,523
59 59

3,280 2,280

9,967 9,651

260,711 292,032




Interim Condensed Consolidated
Statement of Financial Position

AP BE S BB R R

As at 30 June 2021 A =-Z —

Net current liabilities

Total assets less current
liabilities

Non-current liabilities
Lease liabilities
Borrowings
Deferred tax liabilities

Net assets

EQUITY
Share capital
Reserves

Total equity

—FRNA=TH

RBREFE

HEERRBAE

FRBAEE
HEAE

a3

BEEHBEAE

BEE

R
R
it

B

Zhuang Lu Kun

Jik i 3

Director

EE

At At

30 June 31 December
2021 2020
RZB=—F RZZT_ZF
~A +=A

=+t =+—-A8
RMB’000 RMB’000
AR® T ARETTT
(Unaudited) (Audited)
(REER) (HE=Z)
(62,516) (71,707)
866,594 900,102

13 444,064 474,318
91,773 64,663
21,701 21,701
557,538 560,682
309,056 339,420
10,125 10,125
298,931 329,295
309,056 339,420

Zhuang Pei Zhong
Hm A
Director

EE
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Interim Condense

d Consolidated

Statement of Cash Flows

ARG RS

For the six months ended 30 June 2021 HZE - —

Net cash inflow/(outflow) from
operating activities

Net cash inflow from
investing activities

Net cash outflow from
financing activities

Decrease in cash and
cash equivalents

Cash and cash equivalents
at 1 January

Cash and cash equivalents
at 30 June

MER

FARA=THIEREA

Six months ended 30 June
BEASNA=tHLXEAR

2021 2020
—E-—-fF —ECTF
RMB’000 RMB’000

AR¥TR ARBF T
(Unaudited) (Unaudited)
(RRER) (REEEZ)

MRS
TN () %58 16,318 (5,613)
BEFDHHRESRA
FE 1,044 13,978
MEEBRL R FE
(26,260) (68,352)
BeRBESEWRD
(8,898) (59,987)
R—B—HZBEEE
BEZEY 76,624 117,737
RAA=+RAZEER
HeZEEY 67,726 57,750
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Interim Condensed Consolidated

Statement of Changes in Equity

R R H AR S 1

For the six months ended 30 June 2021 &2 —F - —%F XA =+H /<8 A

At 1 January 2020

Loss for the year
Transfer o statutory reserve

At 31 Decemboer 2020

At 1 January 2021

Loss for the perod

At 30 June 2021

T m

Ho5-25-5-1

ENER
EYTERE

RE-REH-A=1-B

H-§z-%-5-8

Bk

i Sy S

Retained
Statutory Property profits/
Share Share  Statutory welfare Merger revaluation Translation (Accumulated  Dividend

capital ~ premium reserve reserve  reserve reserve  reserve losses) ~ proposed Total

HE 0% R/
R RMEE  RERR  BAEE QKRR EHBE  BEGE  (RMER)  BERR it
RVBOODO  AMBOOD  RMB00  RWBOO0  RMBOO  RWB0  RWBOI  RMBO0  RWBOD  RMBOO0
ARRTT  ARMTT ARETL ARMTR ARMTR ARMTR ARMTR ARMTR  ARMTR  ARETR
10125 252418 06,841 2086 12373 @8 (%9 19316 - 5
- - - - - - - (194461) - (194461)
- - 119 - - - - (1193 - -
10,125 250478 08,034 2,086 12373 41 (969) 5,33) - B
10125 2624718 66,034 2,086 12313 ] 969) (5,338) - B
(30,364) - 0364
10125 262418 68,034 2,286 12,313 Xl (969)  (35,702) - 30905

EERERRAERAR
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Notes to the Interim Condensed Financial Statements

5 B rp B B A R AR B AL

40

CORPORATE INFORMATION

AND BASIS OF PREPARATION

Jiahua Stores Holdings Limited (the “Company”)
was incorporated in the Cayman Islands as an
exempted company with limited liability. The
Company’s shares are listed on the Main Board
of The Stock Exchange of Hong Kong Limited
(the “Stock Exchange”).

The principal activity of the Company is
investment holding. The principal activities of
the Company’s subsidiaries are operation and
management of retail stores and other related
businesses and provision of financing services in
the People’s Republic of China (“PRC”).

The unaudited interim condensed consolidated
financial statements (“Interim Condensed
Financial Statements”) of the Company and its
subsidiaries (collectively known as the “Group”)
for the six months ended 30 June 2021 (the
“period”) have been prepared in accordance with
Hong Kong Accounting Standard (“HKAS”) 34
“Interim Financial Reporting” issued by the Hong
Kong Institute of Certified Public Accountants
(“HKICPA”) and the applicable disclosure
requirements of Appendix 16 of the Rules
Governing the Listing of Securities on the Stock
Exchange.

The Interim Condensed Financial Statements
have been prepared in accordance with the
same accounting policies adopted in the audited
financial information of the Company for the year
ended 31 December 2020 (the “2020 Annual
Financial Statements”), except for the accounting
policy changes that are expected to be reflected
in the 2021 annual financial statements. Details of
these changes in accounting policies are set out
in note 2.

Jiahua Stores Holdings Limited - Interim Report 2021
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CORPORATE INFORMATION
AND BASIS OF PREPARATION

(CONTINUED)

The HKICPA has issued a number of
amendments to Hong Kong Financial Reporting
Standards (“HKFRSs”) that are first effective for
the current accounting period of the Group and
the Company. The Group has not applied any
new standard, amendment or interpretation that
is not yet effective for the current accounting
period.

The preparation of Interim Condensed Financial
Statements in conformity with HKAS 34 requires
management to make judgements, estimates and
assumptions that affect the application of policies
and reported amounts of assets and liabilities,
income and expenses on a period to date basis.
Actual results may differ from these estimates.

The Interim Condensed Financial Statements do
not include all the information and disclosures
required in the annual financial statements, and
should be read in conjunction with the audited
financial information of the Company for the year
ended 31 December 2020.

1.

EEFEERARAF -
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Notes to the Interim Condensed Financial Statements
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2.

42

ADOPTION OF HONG KONG
FINANCIAL REPORTING

STANDARDS (“HKFRSs”)

During the period, the Group has adopted all the
new and revised HKFRSs issued by the HKICPA
that are relevant to its operations and effective
for its accounting year beginning on 1 January
2021. HKFRSs comprise Hong Kong Financial
Reporting Standards, Hong Kong Accounting
Standards, and Interpretations.

The adoption of the new HKFRSs and
amendments to HKFRSs has no material impact
on the Group’s condensed consolidated interim
financial statements.

In addition, the Group has early adopted COVID-
19-Related Rent Concessions beyond 30 June
2021 (Amendment to HKFRS 16) ahead of
its effective date and applied the amendment
from 1 January 2021. The adoption of this new
amendment does not have a material impact
to the Group’s results of operations or financial
position.

SEGMENT INFORMATION

The Group has identified its operating segments
and prepared segment information based on
regular internal financial information about
resources allocation to the Group’s business
components and review of these components’
performance. There are two business
components/operating segments, which are
operation and management of retail stores
and other related businesses and provision
of financing services (2020: operation and
management of retail stores and other related
businesses, and provision of financing services).

Certain comparative amounts in segment

information have been re-presented to conform
to the current year’s presentation.

Jiahua Stores Holdings Limited - Interim Report 2021
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Notes to the Interim Condensed Financial Statements

FE R R A A SR AR M o

3. SEGMENT INFORMATION 3. 7WER (M)
(CONTINUED)
Operation and
management
of retail stores
and other Provision of
related financing
businesses services  Consolidated
LeRER
ZEER R
RftREER SRBRE &
RMB’000 RMB’000 RMB’000
ARETR ARETTR ARETR
(Unaudited) (Unaudited) (Unaudited)
(REEH) (REEH) (REEH)
Six months ended 30 June 2021 BEZ-EC-EXA=1H
~EA
Segment revenue e 243,715 3,283 246,998
Segment results PEEE (28,960) 2,042 (26,918)
Other unallocated corporate expenses ~ AAELERR (2,335)
Loss before income tax RASHAZERR (29,253)
Other segment information HthHEER
Interest income HBMA (324) U] (331)
Additions to non-current assets ERHEERE 27,974 - 27,974
Amortisation of intangible assets B EESH 127 49 176
Depreciation of property, g BEREENE
plant and equipment 28,581 2 28,583
Depreciation of right-of-use assets RETREAENE 30,413 - 39,413
Interest expense on lease liabilities REARTE 19,417 - 19,417
Loss on disposal of property, HEYE BERRESE
plant and equipment 57 - 57

EEAEERAERAF -
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Notes to the Interim Condensed Financial Statements

FE R R A A SR AR M o

3. SEGMENT INFORMATION

(CONTINUED)

At 30 June 2021

Segment assets
Tax recoverable
Other unallocated corporate assets

Total assets

Segment liabilities

Provision for taxation

Deferred tax liabilities

Other unallocated corporate liabilities

Total liabilities

WZB--§XB=1H

NRAE
AR
AAPELFEE

EEE

NEEE

HERE
RiEraa R
EASELFRE
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3. ZHRPEM (M)

Operation and
management
of retail stores
and other
related
businesses
BERER
ZEER
RftREEk
RMB'000
ARETR
(Unaudited)
(REER)

1,057,757

784,379

Provision of
financing
services

Rt
SRR
RMB’000
ARETTR
(Unaudited)
(REEH)

65,498

482

Consolidated

&
RMB’000
NS
(Unaudited)
(REEH)

1,123,255
66

3,984

1,127,306

784,861
9,967
21,701

1,720

818,249



Notes to the Interim Condensed Financial Statements
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3. SEGMENT INFORMATION 3. ZHERE)
(CONTINUED)
Operation and
management
of retail stores Provision of
and other related financing
businesses services Consolidated
BERER
TEER R ]
HitalE 2ERE Ak
RMB'000 RMB'000 RMB'000
AREFT ARETT ARETT
(Unaudited) (Unaudited) (Unaudited)
(REER) (REZER) (REZER)
Six months ended 30 June 2020 H2-B-EExA=1H
la:i]:
Segment revenue PRME 221,600 3,032 204,632
Segment results NEEE (60,435) 2,471 (47,964)
Unallocated corporate expenses FARLERR (2,269)
Loss before income tax BRESHIER (60,233)
Other segment information EtAEER
Interest income FBHA (859) (6) (865)
Additions to non-current assets FRBEERE 12,579 - 12,579
Amortisation of intangible assets BYEEEH 162 58 220
Depreciation of property, NE  BERRENE
plant and equipment 20,790 2 20,792
Depreciation of right-of-use assets HEFREEENE 50,033 - 50,033
Interest expense on lease liabilties HEARRS 25,104 - 25,104
Loss on disposal of property, HENE  BERRESE
plant and equipment 2,393 - 2,393
Written-off of property, VER BT b
plant and equipment 21,096 - 21,096

EEFEERARAF -
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Notes to the Interim Condensed Financial Statements

53 B R H B RS SR A M

3. SEGMENT INFORMATION 3. ZHERE)
(CONTINUED)
Operation and
management
of retail stores Provision of
and other related financing
businesses services Consolidated
BERER
?%E& Rl )
EfaEE SBRE aff
RMB'000 RMB'000 RMB'000
AREFT ARBTTL ARETT
(Audited) (Audited) (Audited)
(L%%) (£%1%) (%)
At 31 December 2020 W-8-85+-f=1-A
Segment assets PREE 1,108,466 46,136 1,149,602
Tax recoverable NEREKE 66
Other unallocated corporate assets At RAELEEE 42,466
Total assets BEE 1,192,134
Segment liabilities PEERE 819,121 65 819,186
Provision for taxation RBRE 9,661
Deferred tax liabilities BRMEEE 21,701
Other unallocated corporate liabilties EAPELEAE 2,176
Total liabilties Bak 862,714
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3. SEGMENT INFORMATION

(CONTINUED)

The PRC is the country of domicile of the Group.
The country of domicile is determined by referring
to the country which the Group regards as its
home country, has the majority of operations and
centre of management.

No separate analysis of segment information
by geographical segment is presented as the
Group’s revenue and non-current assets are
principally attributable to a single geographical
region, which is the PRC.

Information about a major customer
There was no single customer that contributed to
10% or more of the Group’s revenue for the six
months ended 30 June 2020 and 2021.

Notes to the Interim Condensed Financial Statements
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Notes to the Interim Condensed Financial Statements

53 B R S B S SRR P

4.

48

REVENUE AND OTHER 4.
OPERATING INCOME

The Group is principally engaged in operation
and management of retail stores and other
related businesses and provision of financing
services (2020: operation and management of
retail stores and other related businesses and
provision of financing services). Revenue, which
is also the Group’s turnover, represents invoiced
value of goods sold after allowances for returns
and discounts, commission from concessionaire
sales, rental income and interest income from
financing services. Revenue recognised during
the period is as follows:

Revenue A

Sales of goods HEEM

Commission from concessionaire sales ZiEHEMGHEE

Rental income from sub-leasing of DEEHEDENHELURA
shop premises

Rental income from BEMENBS A
investment properties

Rental income from sub-leasing of HABEMENES KA

shopping malls
Interest income from financing services % &8 4 &R 2 1 U

Other operating income Hitr A

Interest income FBMWA

Government grants BT

Administration and management THRREEERA
fee income

Gain arising on early termination RELIIHAEHASR
of lease contracts

Others it

Jiahua Stores Holdings Limited - Interim Report 2021
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Six months ended 30 June
BEXRA=THLAMEA

2021 2020
—E--F —E-TF
RMB’000 RMB’000
AR®T AR¥EFT
(Unaudited) (Unaudited)
(RBER) (RiEER)
155,230 129,378
13,035 18,469
31,136 36,684
4,753 4,320
39,560 32,748
3,284 3,033
246,998 224,632
331 865

986 6,406
15,502 19,635

- 5,077

30,881 22,066
47,700 54,049
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INCOME TAX

Loss is arrived at after charging:

Depreciation of property, plant and

equipment
Depreciation of right-of-use assets
Interest expense on lease liabilities
Amortisation of intangible assets
Loss on disposal of property,

plant and equipment
Written-off of property, plant

and equipment
Short term lease expense
Staff costs, including

directors’ emoluments

- salaries and other benefits

- contributions to pension scheme

5. FINANCE COSTS 5.
Interest on lease liabilities HEAERNE
Interest on borrowings RITEEF B
OPERATING LOSS BEFORE 6.

@% MM%EEH%MT
%% f%& LENE
HEFRREENE
HEBEHNE

BV EESH

HENE  HELIEESR
mE - BERZERE

ERAEERS
BIMA  BEEEME

—FeREMERN
— RIREF BIHER

EHEIERARAF

A& B A
Six months ended 30 June
BEAA=THLAEAR
2021 2020
—BZ-F —TTE
RMB’000 RMB’000
ARETR ARETT
(Unaudited) (Unaudited)
(REER) (REEER)
19,417 25,104
2,348 -
21,765 25,104
BRBL AR & 518

Six months ended 30 June

BEAA=THEAEA

2021 2020
—E--F bt S 313
RMB’000 RMB’000
ARBT T ARBTT
(Unaudited) (Unaudited)
(REER) (REEER)
28,583 20,792
39,413 50,033
19,417 25,104
176 220

57 2,393

- 21,096

5,626 1,586
30,316 39,685
4,819 2,841
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6. OPERATING LOSS BEFORE

INCOME TAX (CONTINUED)

and crediting: REFA

Rental income from REME RSB
investment properties

Sub-letting of properties SME
- Base rents 7Yk
- Contingent rents* —HAHE*

*

Contingent rents are calculated based on a
percentage of the relevant sales amount of the
tenants pursuant to the rental agreements.

INCOME TAX EXPENSE

EDEAFT IS A
PR RMAEH

Current income tax
PRC enterprise income tax

The Group is not subject to any taxation under
the jurisdiction of the Cayman Islands and British
Virgin Islands during the period (six months
ended 30 June 2020: Nil).
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6. RBAIKEBHE(HE)

Six months ended 30 June
BEAA=THILAEAR

2021 2020
—E--F —ZCZEF
RMB’000 RMB’000
ARET AREFT
(Unaudited) (Unaudited)
(REER) (REERZ)
4,753 4,320
66,637 66,984
4,059 2,448
70,696 69,432

o RREESREBAERHERA

FHEBHEEENE T A LA
o

FrEBip

Six months ended 30 June
BERA=THILAXMEA

2021 2020
—E--F —E-ZF
RMB’000 RMB’000
ARBT AR¥FT
(Unaudited) (Unaudited)
(REER) (RiEER)
1,111 1,138




INCOME TAX EXPENSE
(CONTINUED)

No provision for Hong Kong Profits Tax has been
made as the Group had no estimated assessable
profits in Hong Kong for the period (six months
ended 30 June 2020: Nil).

For a subsidiary of the Group in Guangxi, its
PRC Enterprise Income Tax has been provided
at the preferential enterprise income tax rate of
15% (2020: 15%) for the period pursuant to the
privilege under the China’s Western Development
Program (78 &0 X 53 2 &t &)

A subsidiary of the Group in Shenzhen, namely %
YT EEERE B AR AR A, is qualified as a
High and New Technology Enterprise and enjoys
a preferential income tax of 15% as approved by
the PRC tax authority for the period (2020: 25%).

Other subsidiaries of the Group established in
the PRC were mainly subject to PRC Enterprise
Income Tax at the rate of 25% (2020: 25%)
for the period under the income tax rules and
regulations of the PRC.

Pursuant to the Detailed Implementation
Regulations for implementation of the new
Corporate Income Tax Law of the PRC issued
on 6 December 2007, a 10% withholding income
tax shall be levied on the dividends remitted by
the companies established in the PRC to their
foreign investors starting from 1 January 2008.
Dividends declared or proposed out from the
profits generated by the PRC companies after 1
January 2008 shall be subject to this withholding
income tax.
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FET B P A B B SR AR PR

8.

52

DIVIDEND

(@) The Board of Directors does not recommend
the payment of an interim dividend for the
period (six months ended 30 June 2020: Nil).

(b) Dividend attributable to the previous financial
year, approved and paid during the period:

Final dividend in respect of the
previous year, approved and
paid during the period, of RMB
Nil (six months ended 30 June
2020: RMB Nil) per share

ARBES)

LOSS PER SHARE

The calculation of basic loss per share is
based on the loss attributable to the owners of
the Company for the period of approximately
RMB30,364,000 (six months ended 30 June
2020: loss of approximately RMB51,371,000)
and the weighted average number of
approximately 1,037,500,002 (six months ended
30 June 2020: approximately 1,037,500,002)
ordinary shares in issue during the period.

Diluted earnings per share were same as the
basic earnings per share as there were no other
potential dilutive ordinary shares in existence
during the periods.
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8.

PRI ML SR 2 3B
FEERARS SR
AE%T”(%K

i/\ﬁ

_+E¢AIH

B’ E
(@ EFETEZRMNEBAS
HRE(HE-ZT-_ZF
ANA=FTHBHIEARER :
/) o
(o) MEARBLE R 2 BE
MHRFERE
Six months ended 30 June
HEAA=THLEAEA
2021 2020
—B--F —TZF
RMB’000 RMB’000
AR®F R AREFT
(Unaudited) (Unaudited)
(RBER) (RiE=E%)
BREE
BREREBERBAKRRQ A
BEEABLEBEBOARYE
30,364,000 (B E T =F
FRXA=THILAER : B8

4 AN R#51,371,0007T ) & &7
WE%ﬂa@%m%$ﬁ@m
1,037,500,002 % (& &=
Ti/\ﬁ JrEﬁ/\flﬂ f@
1,037,500,002f% )5t & -

m%%mlﬂﬁﬁﬂﬁ &N
ZEER - NEREER N E
J‘&%ZKE?’F‘MEH @
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10.TRADE AND LOAN RECEIVABLES 10.ElWE S BERREX

All of the Group’s sales are on cash basis BRETRACERFPIELEHARE
except for trade receivables from certain bulk HmEE  EURARNHESIK
sales of merchandise to corporate customers, AREREBERNE KK
rental income receivables from tenants and loan T AREEFRAEHESHNES
receivables from provision of financing services. EIT - BETFHELERERT
The credit terms offered to the customers from EEREMEEELE2EFRPHN
operation and management of retail stores and EEH—MA—Z=@A-m
other related businesses are generally for a RFEREEZ2EFPNEER
period of one to three months, while to customers —MRAEREREEX—ZLE
from financing services are repayable on demand A - BREBRES BRI -
or one to seven months. Trade receivables were BB SERARE

non-interest-bearing, except for loan receivables
from provision of financing services.

The aging analysis of the Group’s trade AREBRKWE FEZILEZH
receivables, based on invoice dates, is as follows: AR BRES AT T -

At 30 June At 31 December
2021 2020
R-ZE--% RIZT-ZTF
~NA=+H +=ZB=+—H

RMB’000 RMB’000

ARETR ARETTT

(Unaudited) (Audited)

(RBER) (BEZ)

Within 30 days 30AA 20,788 15,705
31 - 60 days 31260H 1,565 1,257
61 - 180 days 61£180H 1,628 781
181 - 365 days 1812365H 994 1,688
Over 365 days 365H5h - 73
24,975 19,504

EEFEERERAT - —T-—Fhf®ms 53
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FE R R A A SR AR M o

10.TRADE AND LOAN RECEIVABLES
(CONTINUED)

The aging analysis of the Group’s loan
receivables is as follows:

Repayable on demand or BB — 5N

within one year
Total &t

11.CASH AND CASH EQUIVALENTS

Cash and cash equivalents BeRkFAeEE

54 Jiahua Stores Holdings Limited - Interim Report 2021

10@%%5@%&5&
(&)
N ER B W E R bakill
T
At 30 June At 31 December
2021 2020
RNZIBE-Z-F RZZE-ZF
~NA=+H +=ZB=+-H
RMB’000 RMB’000
AR¥ETR ARETTT
(Unaudited) (Audited)
(REFH) (mE)
38,447 40,425
63,422 59,929
1M1.AERRELEE
At 30 June At 31 December
2021 2020
R-ZZ—F RZIZ-TF
AA=tH +ZA=+—-H
RMB’000 RMB’000
ARBTR AREFTT
(Unaudited) (Audited)
(REER) (&%)
67,726 76,624
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12.TRADE PAYABLES

The credit terms granted by suppliers are
generally for a period of 30 to 60 days.

The aging analysis of the trade payables, based

on invoice dates, is as follows:

Within 30 days 30BA

31 - 60 days 31£60H
61 - 180 days 61£2180H
181 - 365 days 1812365H
Over 1 year —FNE

13.LEASE LIABILITIES
The Group as a lessee
Nature of leasing activities (in the capacity
as lessee)

(1)

(ir)

Properties leased for own use

The Group entered into various lease
agreements for retail stores, shopping
malls and employees’ accommodation with
independent third parties and the related
companies, namely Shenzhen Baijiahua
Group Company Limited (“BJH Group”) and
Shenzhen Jiahua Real Estate Development
Company Limited (“JH Real Estate”),
companies in which Mr. Zhuang Lu Kun
and Mrs. Zhuang Su Lan, the spouse of Mr.
Zhuang Lu Kun, have beneficial interests.

Leasehold land for own use
The Group is the registered owner of the
leasehold land. The leasehold land will expire
in 2066. Lump sum payment has made
upfront to acquire the land.

EEFEERARAF -

12. B E B IR
{44 8 75 15 1L 1 12 B BB — AA.80
£60H -

BN E SERFIEHZE A HNER
BT :

At 30 June At 31 December

2021 2020
RZBEZ-F RZZ_ZFF
RA=+RA +ZRA=1+—H
RMB’000 RMB’000
ARBTR AREFT
(Unaudited) (Audited)
(REER) (&%)
12,991 35,649
14,396 20,482
44,460 9,718
2,310 3,527
4,913 5,678
79,070 75,054
13.HE& &
REEEREMEA
HETEME (URHEAEH)
() ERHEEYXE

REBMEBIE =7 KR
B m - BURYIT BEE
SEERTR([AEEE
B )RR EEEE
RBEER AR ([EERM
E ) GiERE e A K AR
BHEBLLINZARE
EEzmEn) LTS
JE-BYhORETER
RIBZEEERE -

(i) EREELH
AEBAHETHHER
BEA HETHHRZ
TRNEEm o EMEE L
%%Eﬁ%*%ﬁﬁﬁ%
IF o

—T-—FFhEgRE 55
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13.LEASE LIABILITIES 13. HEEE (&)
(CONTINUED)
The Group as a lessee (Continued) AREBEAATEA(E)
Future lease payments are due as follows: AERBENTHIEBFRE
T
Minimum
lease Present
payments Interest value
REHAENN FE RE
RMB’000 RMB’000 RMB’000
ARBTR ARBTR ARETR
(Unaudited) (Unaudited) (Unaudited)
(REBER) (REBERZ) (REER)
At 30 June 2021 —E-—F
AA=+H
Not later than one year TER—F 97,448 35,276 62,172
Later than one year and BR—FERTER
not later than two years ME 90,954 30,944 60,010
Later than two years and BRMERTNER
not later than five years hF 271,517 65,486 206,031
More than five years HENE 210,695 32,672 178,023
670,614 164,378 506,236
Minimum
lease Present
payments Interest value
RERERNK NS, RE
RMB’000 RMB’000 RMB’000
AREFT ARETT AREFT
(Audited) (Audited) (Audited)
(&%) (&%) (&%)
At 31 December 2020 —ECEE
Tr=REr=[
Not later than one year TER—F 102,138 37,615 64,523
Later than one year and BER—FRTER
not later than two years GES 93,168 33,066 60,102
Later than two years and ERMERTER
not later than five years RE 273,404 72,581 200,823
More than five years RENAE 253,929 40,536 213,393
722,639 183,798 538,841
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13.LEASE LIABILITIES

(CONTINUED)

The Group as a lessee (Continued)

The present value of future lease payments are
analysed as:

Current liabilities MENBE
Non-current liabilities FRBAE

14.0PERATING LEASE

ARRANGEMENTS

The Group as a lessor

The Group sub-leases out a number of land
and buildings under operating leases. One of
the leases run for an initial period of ten years
and is cancellable with four months’ notice. The
rentals on this lease are calculated based on a
percentage of the relevant sales of the tenants
pursuant to the rental agreement. Contingent
rents recognised in the profit or loss during the
six months ended 30 June 2020 and 2021 are
disclosed in note 6 to these financial statements.
All other leases are cancellable with one to two
months’ notice.

The Group leases the investment properties
under operating lease for initial periods of six to
ten years.

13. HE8 & (&)

NEBVEAREAMBA(E)
i%ﬁ%ﬁﬁ%ﬁ@ﬁﬁw

At 30 June At 31 December

2021 2020
R-ZB=Z—-% RZZT-TF
AA=+H +ZA=+—H
RMB’000 RMB’000
AR®TR ARETTT
(Unaudited) (Audited)
(REER) (&%)
62,172 64,523
444,064 474,318
506,236 538,841
4. 8EHELH
REEERLEA

AEERBEEHESHSIE
T REF - Hh—IHHEE 1)
FRETE - WA R E I E
A& T LARGE - wIAEE
WHEEHREERZEETEP
ﬁﬁﬁ%mﬁ SEHEE - BE
—EZEERZZTZ—FXA
:+E|JJ:/\ BR  EEEER
Bk A & BRI R IR M A
6HEE - FTAEHMBE] Y
—ZEZW{E A BEE T ARG -

AEBEREKLHEEHRERE
ME - NTEBBRELTEF -

EEEERARAR - —B-—FFhERE 57
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14.0PERATING LEASE

58

14. 8 HER 5 (R)

ARRANGEMENTS (CONTINUED)

The Group as a lessor (continued)

The total future minimum lease receivables
under non-cancellable operating leases from
independent third parties are as follows:

Not later than one year
Later than one year and
not later than two years
Later than two years and
not later than three years
Later than three years and
not later than four years
Later than four years and
not later than five years
Later than 5 years

TER—%
BR—F RTFEREE

ERMERTER=F
BER=FRTERNF
EROFERTERRSF
HFENRE
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AEBERHBEANE)
RIBA AT E ETHE RS
YE=ZJZARKEESLHE

LU
At 30 June At 31 December
2021 2020
RIBE-—-F RZIT-TF
ARA=+A +ZA=+-8
RMB’000 RMB’000
AR¥F R AR¥EFT
(Unaudited) (Audited)
(REBER) (&%)
64,404 66,943
51,458 59,501
39,995 45,494
27,688 33,203
17,042 22,149
53,561 61,065
254,148 288,355
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14.0PERATING LEASE

14. 8 HER 5 (R)

ARRANGEMENTS (CONTINUED)

The Group as a lessor (continued)

The total future minimum lease receivables under
non-cancellable operating lease from related
parties, namely JH Real Estate and BJH Group,

are as follow:

Not later than one year
Later than one year and
not later than two years
Later than two years and
not later than three years
Later than three years and
not later than four years
Later than four years and
not later than five years
Later than 5 years

TER—%
BR— % RTEREE

ERRERTER=F
ER=FRTERNF
EROFERTERRF
AFENE

=R

EERAERAR -

AEBERHBEAE)

RETAIREL2HE - B
MESEEFRMERAEES
B 2 R R AR & ARz A

T
At 30 June At 31 December
2021 2020
R-B-—-§ R-F-FTF
~NA=+H +ZA=+—H
RMB’000 RMB’000
AR®TR ARETTT
(Unaudited) (Audited)
(REER) (&%)
4,567 4,527
4,313 4,639
3,056 3,821
2,418 2,418
2,518 2,458
423 1,692
17,295 19,555
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15.RELATED PARTY
TRANSACTIONS

In addition to those transactions and balances
detailed elsewhere in these financial statements,
the following transactions were carried out with
related parties:

(@) Transactions with BJH Group

Notes

it &E

Rental income in respect of
investment properties

BHRBYEN
HEBA
Note:

()  The amounts were determined in accordance
with the terms of the underlying agreements.

(b) Transactions with JH Real Estate

Notes
ok
Rental income in respect of ~ BERAYENTE
investment properties Sl (i)
Service income in respect BHESLTFATE
of online platform MR E RN

supporting service (i
Rental income in respect of  BEENE M
computer software ElA

Note:

()  The amounts were determined in accordance
with the terms of the underlying agreements.

60 Jiahua Stores Holdings Limited - Interim Report 2021

BHALET 25 -
(@) BEEEEE>ZS

Six months ended 30 June
HEAA=THLAEA

2021 2020
—E--F i - a3
RMB’000 RMB’000
AR¥TR ARETTT
(Unaudited) (Unaudited)
(REBER) (RiEE%)
1,151 1,133

i
0 ESLEREEMG

BT «
b) BEEFMENR S

Six months ended 30 June
HEAA=1THLAEA

2021 2020
—E--F ZZZF

RMB’000 RMB’000

ARETR AREFT

(Unaudited) (Unaudited)

(REERK) (RieEz)

383 383

12 -

53 -

) ZEEEDHREEED
B RRETE ©
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15.RELATED PARTY 15. BN 2 5 (&)
TRANSACTIONS (CONTINUED) o
(c) Transactions with Shenzhen Baijiahua () /\/ZEWFU ﬁ$§%/@
Yunzhuo Hotel Management Limited JEERARREHZZ

Six months ended 30 June
BZEXRA=THLAEA

2021 2020
—E--§ —ZCTF
Notes RMB’000 RMB’000

B ARBTT ARETT
(Unaudited) (Unaudited)
(REER) (RiE=E%)

Rental income in respect of BREKEEN

computer software BEKA (i) 53 -
Notes: MieE
()  Mr. Zhuang Lu Kun and Mrs. Zhuang Su () HEHESREERIEZRRR
Lan, the spouse of Mr. Zhuang Lu Kun, have + (HREHEERNEE)
beneficial interests in Shenzhen Baijiahua PRI R EEEER
Yunzhuo Hotel Management Limited. EEBRRARERE
2 -
(i)  The amounts were determined in accordance (i) s B0 AR 454 B 145 o
with the terms of the underlying agreements. B RRERE °

HEEARERERAR - —2-—4+hHHE 61
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15.RELATED PARTY 15. A LR S (&)
TRANSACTIONS (CONTINUED)
(d) Transactions with Shenzhen Jiahua (d) ELRIITTEEMEEIE

Property Management Limited

BREERFNRS

Six months ended 30 June

BEAA=THLEAMEA

2021 2020
—B=-F - a3
Notes RMB’000 RMB'000
FisE AR®TR AREFT
(Unaudited) (Unaudited)
(REER) (RiEEZ)
Rental income in respect of BREKEEDN
computer software HEWA (ii) 236 -
Notes: Bt
()  Mr. Zhuang Lu Kun and Mrs. Zhuang Su () HEESEERERRR
Lan, the spouse of Mr. Zhuang Lu Kun, T (HREHEENEE)
have beneficial interests in Shenzhen Jiahua RARYMEEDEEE
Property Management Limited. ERETARBEE R
(i)  The amounts were determined in accordance (i) =& FIHRIEAER 5
with the terms of the underlying agreements. HIETREEE
(e) Compensation of key management () TEEEAEBE

personnel

Six months ended 30 June

BENA=THILEAEA

2021 2020
—E--§ ZZCTF
RMB’000 RMB’000
ARET T AREFTT
(Unaudited) (Unaudlted)
(REER) (Regz)
Total remuneration of directors é%& LEE
and other members of key BEAER
management %ﬁ% B
— Short term employee benefits — 12 Hi/& & 157 1,400 1,436
- Contributions to retirement ~ —RIREHEIH 5k
schemes 35 41
1,435 1,477
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16.PROFESSIONAL TAX ADVICE

RECOMMENDED

If the shareholders of the Company are unsure
about the taxation implications of purchasing,
holdings, disposing of, dealing in, or the exercise
of any rights in relation to, the shares, they are
advised to consult an expert.

17.TAX RELIEF AND EXEMPTION

The Company is not aware of any tax relief and
exemption available to shareholders by reason of
their holding of the Company’s securities.

18.PERMITTED INDEMNITY

PROVISION

The Company has arranged for appropriate
insurance cover for Director’s and officers’
liabilities in respect of legal actions against its
Directors and senior management arising out
of corporate activities. The permitted indemnity
provision is in force for the benefit of the Directors
as required by section 470 of the Companies
Ordinance (Chapter 622, Laws of Hong Kong)
when the Directors’ Report prepared by the
Directors is approved in accordance with section
391(1)(a) of the Companies Ordinance (Chapter
622, Laws of Hong Kong).
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19.COMPLIANCE WITH THE

RELEVANT LAWS AND
REGULATIONS THAT HAVE A
SIGNIFICANT IMPACT ON THE
COMPANY

The Group is continuously monitoring their
compliance to ensure that the Group abides by
such laws and regulations from time to time.
Besides those general laws and regulations such
as the Company Law of the PRC, the Listing
Rules of Hong Kong Stock Exchange, the Group
has also complied in all material respects with all
the laws and regulations that have a significant
impact on the business of the Group.

20.PENSION SCHEME

64

Pursuant to the relevant regulations of the
PRC government, the Group participates in a
local municipal government retirement benefit
scheme (the “Retirement Scheme”), whereby
the subsidiaries of the Company in the PRC are
required to contribute certain percentages of the
basic salaries of its employees to the Retirement
Scheme to fund their retirement benefits. The
local municipal government undertakes to
assume the retirement benefit obligations of
all existing and future retired employees of the
subsidiaries of the Company in the PRC. The
only obligation of the Group with respect to
the Retirement Scheme is to pay the ongoing
required contributions under the Retirement
Scheme. Contributions under the Retirement
Scheme are charged to profit or loss as incurred.
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20.PENSION SCHEME

21

(CONTINUED)

The Group operates a defined contribution
Mandatory Provident Fund retirement benefits
scheme (the “MPF Scheme”) under the
Mandatory Provident Fund Schemes Ordinance
for all employees in Hong Kong who are eligible to
participate in the MPF Scheme. Contributions are
made based on a percentage of the employees’
basic salaries and are charged to the profit or
loss as they become payable in accordance with
the rules of the MPF Scheme.

There are no provisions under the Retirement
Scheme and MPF Scheme whereby forfeited
contributions (by employers on behalf of
employees who leave the scheme prior to
vesting fully in such contributions) may be used
by the employer to reduce the existing level of
contributions.

.APPROVAL OF THE INTERIM

CONDENSED FINANCIAL
STATEMENTS

The Interim Condensed Financial Statements
were approved and authorised for issue by the
Board of Directors on 30 August 2021.

20.

21.

EHEIERARAF -

RARBRIFE ()

AEBBREFEGIERRS S
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DIRECTORS’ AND CHIEF
EXECUTIVES’ INTERESTS AND
SHORT POSITIONS IN SHARES
AND UNDERLYING SHARES
OF THE COMPANY AND ITS
ASSOCIATED CORPORATIONS

As at 30 June 2021, the interests or short positions of
the Directors and chief executives in the shares and
underlying shares of the Company or its associated
corporations (within the meaning of Part XV of the
Securities and Futures Ordinance (“SFO”)) which (a)
were required notification to the Company and the
Stock Exchange pursuant to Divisions 7 and 8 of Part
XV of the SFO (including interests or short positions
which any such Director and chief executives is taken
or deemed to have under such provisions of the SFO);
or which (b) were required pursuant to Section 352 of
the SFO to be entered into the register maintained by
the Company; or which (c) were required, pursuant to
Model Code for Securities Transactions by Directors
of Listed Issuers (“Model Code”) contained in the
Listing Rules, to be notified to the Company and the
Stock Exchange were as follows:

Ordinary Shares of HK$0.01 each of the
Company

EERZSTRAERAE
R A HEAEEEE RO R
HERDNERIXR

R-E-_—FXA=1+H EFK
BETERABRAR R SKET [
Bk (T & RS R EEED(#F
H R ERE GG ) EXVED) B 5 &
ARG T - #EH@BIEES
EIERBIEXVEBET 85 B %
A7) Ko B 22 P 8 B 5 50K
EAREBREZERE=1THRAR
178 75 K BB 1601 A A 16 ST B
RARIEHE MR IAR) ¢ 3|
BIBEEH R HE G0 5352 kA5
ARRRFEEZELMAMNERS R
KB ¢ B(C)RIE LR BIFE
ARIBERHEITELFRZ SHHIZAESTE
(MZ2SFR) ) BAME AR T R
FTHEZS oA AT ¢

&

E

\[ﬂ Y
mmgéﬁ
TF % (O 18

&

KRR EFREMEOOIETHE
R

Number of shares/

Underlying Shares Held Percentage

FiERG HERHEE of Issued

Personal Family Total Shares

Name Capacity Interest Interest Interest HERT

HE &t BN RiEER ERAE ROBAH

Mr. Zhuang Lu Kun Beneficial Owner 467,985,000 67,500,000 535,485,000 51.61%
(“Mr. Zhuang”) ERBEAA (Note 1)
iR A (Fi&E1)

([H%4E])
Mr. Zhuang Xiao Xiong Beneficial Owner 75,000,000 - 75,000,000 7.23%

A/ MESE A ERfEAA
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Note:

67,500,000 Shares are held by Mrs. Zhuang Su Lan
(“Mrs. Zhuang”). Since Mrs. Zhuang is the spouse of Mr.
Zhuang, under the SFO, Mr. Zhuang is deemed to be
interested in the said Shares held by Mrs. Zhuang.

All the interests disclosed above represent long
position in the shares and underlying shares of the
Company.

Other than those disclosed in note 15 to the interim
condensed financial statements (which were approved
by the independent non-executive Directors and
in the opinion of the Directors were carried out on
normal commercial terms and in ordinary course of
the Group’s business), no contracts of significance
in relation to the Group’s business to which the
Company, its holding company, fellow subsidiaries
or any of its subsidiaries was a party and in which
a Director had a material interest, whether directly
or indirectly, subsisted at the end of the Period or
at any time during the Period. At no time during
the Period was the Company, its holding company,
fellow subsidiaries or any of its subsidiaries a party of
any arrangement to enable the Directors to acquire
benefits by means of the acquisition of shares in,
or debentures of, the Company or any other body
corporate.

Save as disclosed above, none of Directors, nor their
associates, had any other interests or short positions
in the shares and underlying shares of the Company
or any associated corporations (within the meaning
of Part XV of the SFO) which (a) were required
notification to the Company and the Stock Exchange
pursuant to Divisions 7 and 8 of Part XV of the SFO
(including interests or short positions which any such
Director or chief executive is taken or deemed to have
under such provisions of the SFO); or which (b) were
required pursuant to Section 352 of the SFO to be
entered into the register maintained by the Company;
or which (c) were required, pursuant to the Model
Code contained in the Listing Rules, to be naotified to
the Company or the Stock Exchange.
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SUBSTANTIAL SHAREHOLDERS’

INTERESTS

As at 30 June 2021, according to the register kept
by the Company pursuant to Section 336 of the SFO,
and so far as was known to any Director, the following
persons (other than the interests of certain Directors
disclosed under the section headed “Directors’ and
Chief Executives’ Interests and Short Positions in
Shares, Underlying Shares and Debentures of the
Company or any associated Corporation” above),
had an interest or short position in the shares and
underlying shares of the Company which would fall to
be disclosed to the Company under the provisions of
Divisions 2 and 3 of Part XV of the SFO:

Name

i

Mrs. Zhuang
X

Ms. Zhuang Xiao Yun
HpERE

Ms. Chen Li Jun
BEEXT

Notes:

(1) 467,985,000 Shares are held by Mr. Zhuang. Since Mr.
Zhuang is the spouse of Mrs. Zhuang, under the SFO,
Mrs. Zhuang is deemed to be interested in the said

Capacity
EL)

neficial owner

SEAA

Bel
2L
=

E\

eficial owner

SEEA

3

Bel
=
=

bx

Beneficial owner
ERBEEA

Shares held by Mr. Zhuang.

(2)  Ms. Zhuang Xiao Yun is the daughter of Mr. Zhuang and

Mrs. Zhuang.

(8)  Ms. Chen Li Jun is the daughter-in-law of Mr. Zhuang

and Mrs. Zhuang.

Personal
Interest
BARER

67,500,000

75,000,000
(Note 2)
(FiizE2)

75,000,000
(Note 3)
(f3)
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Approximate
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Family shareholding
Interest Total R L
RiER #ct Bok

467,985,000 535,485,000 51.61%
(Note 1)
(Fi&E1)
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Save as disclosed above, there was no other person
known to the Directors, other than the Directors, who,
as at 30 June 2021, had an interest or a short position
in the shares and underlying shares of the Company
which would fall to be disclosed to the Company
under the provisions of Divisions 2 and 3 of Part XV of
the SFO.

DIVIDEND DISTRIBUTION

The directors do not recommend payment of an
interim dividend for the Period.

PURCHASE, SALES OR
REDEMPTION OF THE COMPANY’S
LISTED SECURITIES

Neither the Company nor any of its subsidiaries
purchased, sold or redeemed any of the Company’s
listed securities during the Period.

CORPORATE GOVERNANCE CODE

The Company complied with the code provisions of
the Corporate Governance Code (the “Code”) and
Corporate Governance Report set out in Appendix
14 to the Rules (the “Listing Rules”) Governing the
Listing of Securities on The Stock Exchange of Hong
Kong Limited (“Stock Exchange”). The Company had
complied with the provisions of the Code throughout
the Period save as disclosed below.

Code provision E.1.2 of the Code requires that the
chairman of the board should attend the annual
general meeting. Mr. Zhuang Lu Kun, the Chairman
of the Board was unable to attend the annual general
meeting of the Company held on 8 June 2021 due to
his other business engagements.
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MODEL CODE FOR SECURITIES

TRANSACTIONS

The Board has adopted the Model Code for
Securities Transactions by Directors of Listed
Issuers (“Mode Code”) as set out in Appendix 10 to
the Listing Rules as the Company’s own code for
securities transactions by its Directors. Following
specific detailed enquiries made with all Directors,
the Company confirms that all Directors have fully
complied with the required standards set out in the
Model Code during the six months ended 30 June
2021.

REMUNERATION COMMITTEE

The Company has established a remuneration
committee on 30 April 2007. The remuneration
committee, which comprises the three Independent
Non-executive Directors and one Executive Director,
is responsible for reviewing and determining the
appropriate remuneration policies of the Directors and
senior management and making recommendations to
the Board from time to time.

NOMINATION COMMITTEE

The Company has established a nomination
committee on 30 April 2007. The nomination
committee, which comprises the three Independent
Non-executive Directors, is responsible for
determining the criteria for identifying candidates
suitably qualified, reviewing nominations for the
appointment of Directors to the Board and making
recommendations to the Board regarding any
proposed changes.
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AUDIT COMMITTEE

The Audit Committee consists of three non-executive
Directors, namely Mr. Chin Kam Cheung, Mr. Sun Ju
Yi and Mr. Ai Ji. Mr. Chin Kam Cheung, who holds
the appropriate professional qualifications as required
under Rule 3.10(2) and Rule 3.21 of the Listing Rules,
serves as the chairman of the Audit Committee.
The primary duties of the Audit Committee include
examining independently the financial positions of
the Company, overseeing the Company’s financial
reporting system, risk management and internal
control system, the audit process and proposals of
internal management, communicating independently
with, monitoring and verifying the work of internal
audit and external auditors. The Audit Committee
reviewed the financial reporting system, compliance
procedures, internal control (including the adequacy
of resources, staff qualifications and experience
training programs and budget of the Company’s
accounting and financial reporting function), risk
management systems and processes and the
reappointment of the external auditor and fulfilled
duties as required aforesaid. The Board had not
deviated from any recommendation given by the Audit
Committee on the selection, appointment, resignation
or dismissal of external auditor. They also reviewed
the unaudited interim result for the six months ended
30 June 2021. There are proper arrangements for
employees, in confidential, to raise concerns about
possible improprieties in financial reporting, interna
control and other matters. The written terms of
reference of the Audit Committee are available on the
websites of the Company and the Stock Exchange.
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INTERIM REPORT

The 2021 Interim Report will be despatched to
shareholders and published on the Stock Exchange’s
website (www.hkex.com.hk) and the Company’s
website (www.szbjh.com) in due course.

On behalf of the Board
Jiahua Stores Holdings Limited

Zhuang Lu Kun
Chairman

Shenzhen, the PRC
30 August 2021

As at the date of this report,
the Board comprises:

Executive Directors:
Zhuang Lu Kun, Zhuang Pei Zhong,
Zhuang Xiao Xiong

Independent Non-executive Directors:
Chin Kam Cheung, Sun Ju Yi, Ai Ji
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